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CYLI.IHOCTI: n (baKTOpbl KOMMNJeKca KOMMyHI/IKaLI,VIVI Ha npeanpunaTnuun

AHHOmMauyus. B cmambe paccmampugaromcsi rnpedrnochifiku nepexoda KoMrnaHul K KOH-
uenuuu UuHmMeapupoB8aHHbIX MapKemuH208bIX KOMMYyHUKauyud, npedcmasneHbl CO8peMeH-
Hble Hay4yHble 832/1510bl Ha MOHSIMUEe «UHMe2pupo8aHHble MapKemuH208ble KOMMYHUKa-
yuu». Ha ocHose xapakmepucmuKu U cpasHeHUsi pa3fuyHbIX UHCMPYMEHIMOo8 MapKemuH-
208bIX KOMMYHUKauyul obocHogaHa akmyaslbHOCMb UCM0/b308aHUs UHMe2pupo8aHHO20
rnodxoda K npodsuxeHutro npodyKkmos u ycrye komnaHuu. MapkemuHao8blie KOMMyHUKauuu
Heobxo0umMo paccmampusame C rno3uyul obwel meopuu KOMMyHUKauul, rnomomy 4mo
MapKemuHea ecmb 8ce2o /lUlb 00Ha U3 cocmasHbIX Yacmel meopuu KOMMyHUKauyul unu
opma yeriogedeckol KOMMyHUKauyuu.

Knroyeenie cnoea: nompebumerib, KOMaHUs, UHMeapupo8aHHbIe MapKemuHa08ble KOM-
MYHUKaUUU, KOMIIEKC MPOOBUXEHUS, CUHEpa2emuyeckul 3ghghekm, KOMMYHUKaUUOHHOEe
go3delicmsue.

3agadva MapKeTUHra cCoCTOMT NPEMMYLLECTBEHHO B KOHBEPTaLUUKU NOSNbHOCTM NoTpe-
GuTenen B uenesble 4ENCTBUSA: NOKYMNKY ToBapa unu npuobpeTteHune ycnyru. B atom otnu-
4yne mapketonora ot PR-cneuuanucra: ecnu nocnegHuin opraHmsyeT paboTy Takum obpa-
30M, 4YTOObI 3apy4YnTbCA NOSAMBHOCTLIO MOTEHLUManbHbIX NOTpedbuTenen, To MapKeTonor
AOJKEH yMeTb NpeobpasoBaTb cuMnaTm LLeNesBon ayanTopumn B genctengd [1]. 3tomy cno-
coOCTBYIOT pa3BMBaOLLMECH BMECTE C TEXHONTOMMYECKMM NPOrpeccoM TEXHOOMMN MapKe-
TMHIOBbLIX KOMMYHMUKauun [2].

Npoesa nHterpnpyemMblx MapKeTUHIoBbIX KOMMYHUKauui (ganee — MMK) ctana akTyanb-
HOM Tonbko B cepeauHe 1990-x IT., Korga cneumanucTbl MO0 MapKETUHIOBbIM KOMMYHUKa-
UMsaIM cTanu 3ameyaTb, YTO TPaAULMOHHBbIE MAapPKETUHIOBbIE CXeMbl He paboTatoT [3]. lo-
NCKN HOBbIX, Bonee aghpekTUBHbBIX aen B 06nacTn NpoABMXKEHUS NMPUBENM K TOMY, YTO B
370 BpeMs ObIno onybnmkoBaHO cpa3dy HECKOSbKO TPYAOB aMepUKaHCKMX aBTOPOB C U3M0-
XeHnem MMK-koHuenuuu. 310, npexae Bcero, pabota O. Wynbua n C. TaHHeHBayma
(1992 r.) (cm. puc. 1) [4].

KomMmnnekc mMapKeTUHroBbIX KOMMYyHUKaLMA, unm marketing mix, — cuctema TexHoso-
M, KOHKPETHbIX CPeaCTB U MEeTOAOB, NMPUMEHAEMbIX ANA «COMPOBOXAEHMA» TOBapa Ha
PbIHKE Ha BCeX CTaausix: OT pa3paboTkm KOHKPETHOro NPOAYKTa C LieNbto BbiMycka Ha pbIHOK
A0 CTUMYNMPOBaHUA NPOoAax ToBapa/ycnyr ¢ MOMOLLbI PEKNaMHON akTUBHOCTU, BKITOYas
ueHoobpasoBaHue, NO3NLMOHMPOBAHME, ANIEMEHTbI MepYeHaan3nHra u T. 4. [5]

Pasnu4yHble nogxoabl N CUCTEMbI TEXHONOMIN KpeaTUBHbIX NPOLECCOB, KOTOPbIE Npu-
MeHsII0TCA B paboTe, NO3BONAKT 40OUTLCS Xenaemblix pe3ynbTaToB B pasfmnyHbIX GU3Hec-
obnactax [6]. B noTpebutensckom cermeHTe Bcerga genaeTcsl akueHT Ha GpeHa-ansanH
ANs NPOAYKTOB, CEPBMCOB W YCNYr, KOTOPLIN pa3pabaTbiBaeTcsa ¢ y4eToM TpeboBaHWUn no-
TpebuTtenbckon aygutopum 6peHgos [7].

B kopnopaTtrBHOM 06nacTu akUeHTbl CTaBATCS Ha MeToabl BepbanbHOro nporpaMmmu-
poBaHus 1 pa3paboTKy OCHOBHOrO KOPNopaTUBHOIO MMUOXa, KOTOPbI BO MHOTOM peLuaeT
peknamHyto 3agadvy knveHTa [8].
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e [laHHaA KOHLUenuuA NAaHNPOBAHNA MAPKETUHIOBbLIX KOMMYHMKaLI,Mﬁ
3daHUMaEeTCA NOMUCKOM ONTUMAJZIbHOIO COMEeTAHNA ONA obecnevyeHus
Amepukanckas YETKOCTK BO34ENCTBUA KOMMYHMKaLI,MOHTbIX nporpamm C NOMoOLWbIO
accoumauma peKnamHbix MHTErpaunnm BCeEX OTAE/IbHbIX o6pau.|,eHm4

areHcTs

* /IHTerpaumna MeToa0B U CPeACTB PEKNAMHbIX KOMMYHUKaUWUNI,
CTUMY/NIMPOBAHME CObITA C YY4ETOM BPEMEHM U MHTEPECOB NOKYyNaTeNen;
® COOTBETCTBME 06LEMY HAbOpPY Lenet KOMMYHMKaUW 4aHHOM TOPOroBoi

MapKu

. Poccutep,
N.Nepcn

e [laHHble nccnegosatenm npunaymanu HOBbI cnocob aHanm3a uenoro
BMECTO OTAE/TIbHbIX COCTABNAOLWNX (peKnama, nabnuk pMI'IeﬁLLIH3,

A EIee CTUMY/ZIMPOBaHME NPOAAK, 3aKYMKN, KOMMYHUKaUMA C paboTHUKamm)

P. Naytep6opH,
C. TaHeHHbBaym

Puc. 1. Haqub/e 832150kl Ha orlpedeneHue UHMezepupo8aHHbIX MapKemuHs08bIX KOMMyHUKauua

OcoBEeHHOCTI COCTaBNSAOLLMX 3MIEMEHTOB KOMMIEKCa MapKETUHIOBbIX KOMMYHUKaLWIA
B 06n1acTv oxxuaaemoro pesyrbTtaTta, TUna KoHTakTa ¢ noTpebutenemM 1 NpoaoIKUTENBHOCTY
OTBETHOW peakummn Ha TO UM MHOE MapKeTUHIOBOe BO3AeNCTBMNE nNpeacTaBneHsbl puc. 2 [9].

3NeMEHT MapKETUHIOBbIX KOMMYHWKaLWIA:
*INYHAA Npoaaa

epeKnama

*CTMMY/IMPOBaHMe cbbiTa

O’Knaaemblin pesynbTaT:

*NpoaaXu;

*/3MEHEeHNE OTHOLLIEHWUW U NOBeAEHUSA;
*Npoaaxu:

KoHTaKT c noTpebutenem:
*MpPAMON;

®KOCBEHHbIN;
enonynpsamon

MpPoAOIKNUTENbHOCTL OTBETHOMN PEAKLMUMU:
- KpaTKas;

- cpeaHaAn AN ganTesbHas;

- KpaTKas

Puc. 2. SnemeHmbl KOMIIieKca MapKkemuH208bIX KOMMYHUKauul
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Komnnekc MapKeTUHroBbIX KOMMYHMKALMIA B YaCcTu NPOABMKEHMS TOBapa B 3aBUCUMO-
CTM OT KOHKPETHOro ToBapa WUnu ycrnyrm un paspabotaHHoro nnaHa npoaswxkenns [10], Bbl-
OpaHHbIX Hanbornee peneBaHTHbIX U akTyanbHbIX KaHanoB B3aUMOLEWCTBUSI C LIENEBOW
ayauTopuen MoXeT BKIoyaTh B cebsi cnegyowme MeponpuaTus:

— peknama B CMW (ne4yaTtHasa peknama, peknama no tenesBnaeHuto, pagmo);

— peknama B MHTepHeTe (pa3mMelleHne maTepuarnoB B coumarnbHbiX ceTsax (SMM),
peknamHble 6GaHHepbl U POSIMKN, MOHTUPOBaHHbIE B BUAEO U T. A4.);

— peknamMHble odnanH-MeponpuUATUS, HanpaBieHHblE HA CTUMYNMpPOBaHue cbbiTa
(NpomomMeponpuATUA U OUPEKT-MapKeTuHr) [11].

Hanee Heob6xogMMO paccMOTPETb CTPYKTYPY MApPKETUHIOBbIX KOMMYHUKaLMKA (CM.
puc. 3) [12].

{ v
Kommy HuKaLu# 0 OBOAY
pa3paboTKy, CO3IAHMUS, MEIUA KoMMy HHKALIHH TI0 TIOBOY
COBCPUHICHCTBOBAHUA TOBAPaA NPOABMXKCHUS TOBAPA
1 €T0 MOBCACHM HA PBIHKC

A

\ 4
v

OOuieHue, B3auMOCHCTBIE - Pexnama
BO BHYTPEHHEH Cpere

—| CrumymnupoBaHue COBITA

OOuicHHE, B3aUMOICHCTBHE

BO BHCILUHEIT Cpee —  Jlmubie npozaku

Mortusanus | ITaGmux puneimus3 (PR)

KOHTPOIb 06PATHEIX CBA3CH —  TIpsvoii MapkeTHHr

— CrioHCOpHHT

Puc. 3. Cmpykmypa mapkemuH208bIX KOMMyHUKauul

Komnnekc MapKeTUHroBblX KOMMYHUKAUUN COCTOUT U3 3NEMEHTOB, OTHOCALLMXCA K
ATL (TpaguumoHHble Buabl peknambl) [13] BTL-KOMMyHMKaumi (npegnonaralowme Heno-
CPeACTBEHHbIE KOHTAKTbl MeXAy NpoAaBLOM M MOKynaTernem — Harnpumep, nocpencTsoM
nposefeHnss npoMoakumii). Cpean OCHOBHbIX CPeACTB BO3OENCTBUSA Ha LEeneByo ayauTo-
puto, NpuMmeHsaemblx B pamkax ATL n BTL-kommyHukauun cnegyeT oTMeTuTsb [14]:

- peknamy — xapakrepuayeTcsa pakTopamm onnavynsBaeMocTu, 06e3nnuumBaHns u ue-
Nblo NPOABMXEHNSA TOBapa Unu ycnyru cpeav Lenesou, a Takke 1 He Leneson ayanTtopuu;

- nponaraHgy — K nponaraHge oTHOCUTCH UMUIKeBas pekriama, NoCcKosbKy nocnea-
HAS1 HanpaBreHa He CTONbKO Ha CTUMYNMPOBaHUE Cnpoca, CKOMbKo Ha pa3sutue bpeHaa,
dopmMmnpoBaHme NONOXUTENBLHOrO NPeAcTaBneHnsa 0 ToBape U KoMnaHun B obLLEeCTBe;

- CTUMynMpoOBaHWe cbbiTa — OrpaHNYeHHble BO BPEMEHU Mepbl, HanpaBreHHble
HernocpeACTBEHHO Ha CTUMYNUPOBaHUe cobITa;

—  NNYHYI0 Npodaxy — hOKyCUPYETCHA UCKITIYUTENBHO Ha Npogaxax u coBepLueHnn
COEenoK B XoA4e nepcoHnuumMpoBaHHOro obLieHnsa npoaasua ¢ NnoTeHumManbHbIMKU NoKyna-
TensMn N3 Yynucna ueneson ayautopun.
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PasnunyHble NHCTPYMEHTbI KOMMYHUKaLMK paboTatoT ropasao nydlle, ecrnm oHu Lene-
HanpaBneHHO B3anMOLENCTBYIOT, a He pa3obLueHbl. VX B3anmogencTame ropasgo 6onblue
OTAESNbHbIX KOMMOHEHTOB [15].
OddekT MoOXeT ObITb eLle curbHee, Koraa MHTerpauusa BoixoauT 3a npenensl 6aso-
BbIX MHCTPYMEHTOB KOMMYHUKauum [16]. CywiecTByeT MHOXECTBO APYrMx YPOBHEN MHTErpa-
UMKN: TOpU3oHTanbHas, BepTuKasnbHas, BHYTPEHHSAS, BHELLHAS N MHTerpaumna gaHHblx. Pac-
CMOTPUM, Kakum 0Bpa3oM OHU MOTYT YKPENUTb UHTErpupoOBaHHbIE KOMMYHUKaLUMKU (CM.
puc. 4) [17].

Nopauuy Ha
10BHE, Tem

anA
' HHTETDALMM

M PR-
TECHBIK

MEeKCHEL
COOAWEHWHA

Puc. 4. YposHu uHmezpuposaHHbIX KOMMYHUKauyuU

HecmoTpsa Ha MHOXeCTBO NMPEMMYLLECTB, UHTErPUPOBAHHbIE MAPKETUHIOBLIE KOMMY-
HUKauumn co3aaroT U MHOXeCTBO BapbepoB. Kpome NMOCTOSAHHOro COnpoTUBMEHUS U3MEHEe-
HUSIM, @ Takke cneuunduryecknx npobnem B cepe KOMMYHUKaLUN, CBSA3AaHHbBIX C pa3HbIMM
TUNaMu LieneBon ayamTopun, CyLLleCcTByeT MHOXECTBO NPenaATCTBUA, OrpaHUYnBaoLwmnx ge-
aTenbHocTb VMK [18].

LlenenanpasneHHas nHTerpyupoBaHHas KOMMYHUKaUWS OOSMKHA 3agencTBoBaThb BCe
MapKeTUHroBble KaHarbl 4519 ONTUMAanNbHOro yrnpasneHna 6peHaom, co3gaHus ero nosioxu-
TEeNbHOro 1 y3HaBaemoro nmugxa [19].

Cucrtema UHTErpypoOBaHHbIX MAapPKETMHIOBbIX KOMMYHUKaLWMA MOXET OrpaHuynBaTtb
KpeaTnBHOCTb [20]. bonblue He ByaeT HUKaKMX OUKUX N SKCLLEHTPUYHBIX akuuMii No NpoaBu-
XXEeHWo ToBapa, ecnv oHu He ByayT cornacoBbiBaTbCA € 0bLLEN cTpaTernen MapKeTUHIroBbIX
KOMMYHuKaumm [21].
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Hanpumep, amnsanH peknamHom kaMmnaHun, paspaboTaHHbIi Ang noaaepxkm éperHaa
Ha AnuUTenbHbLIN Nepuop [22], BCTynaeT B NPOTUBOPEYNE C PeKNamMHON akumen unm npo-
rpaMmon COOENCTBUSA Npoaaxkam, pacciMTaHHON Ha Bonee KOPOTKUIM CPOK U NpU3BaHHOM
NOAHATb YPOBEHb KBapTanbHbIX Npogax [23].

PeknamHas KoHUenuus — 370 TO, C Yero HaynHaeTcsa nbasa peknamHas kamnaHus,
T. €. IMaBHbIA 3ambicen Gyayulero NpoaBMXeHusi. TOT NOCbIN, KOTOPbIN Bbl ByaeTe OOHO-
CUTb A0 3puUTensi C NOMOLLbIO peknambl [24].

"MaBHbIN NoKasaTenb yCcnewHo pa3paboTaHHOW KOHUEeNuuM — 3To NpubbiNb, KOTOPYIO
OHa B utore npuHeceT [25]. OgHaKko eCcTb HECKOSbKO XapaKTEPUCTUK, MO KOTOPbIM MOXHO
onpeaenvTb NOTEHUManbHbIA yCnex KoHUenunmM peknaMHOn kKamnaHum ewe 4o Hayana npo-
ABwxeHus [26].

— BwusyanbHas npuBnekatenbHOCTb.

— ®okycupoBka Ha notpebutene. Peknama — 370, No cytn, obpalleHne k notpebu-
Tento [27]. N yem TouHEEe OHO chOpPMYyNMPOBaHO, TeEM BonbLUMIA 3dhdEKT ByaeT UMETb.

— TapaHTusa Bbirogbl. C Toukn 3peHust notpebutens, nobasa nokynka — aTo Npuoo-
peTeHne Kakon-TO BbIrodbl, @ HEe caMoro ToBapa. Hanpumep, nokynast npoaykTbl, Mbl Npu-
obpeTaem yToneHue ronoga [28], nokynasi MawmnHy — KOMGOPT nepeaswkeHns n 1. 4. MNpu
pa3paboTke peknamMHOW KOHUEenuun crefyeT KOHUEHTPMPOBaTbCA MMEHHO Ha BbIrogax C
TOYKW 3peHuns NoTpedbuTens, a He Ha XxapakTepucTmkax Toeapa [29].

— OpurnHaneHOCTb. B lWYMHOM NOTOKE peknamMHbIX COOOLIEHUN CIIOXHO Bblae-
nntbca. OgHako ecnu 3TO yaaeTcsa caenartb, TO peknama npuobpeTaeT BUPYCHbIN adhdekT
N NPOYHO 3aceqaeT B ronosax notpebutenen [30].

— OmoumoHanbHoCTb. [paMOTHO pa3paboTaHHas peknamHas KoHuenuusi Bo3gewn-
CTBYET UMEHHO Ha 3MOLMMK, @ He Ha pasyM, TaK Kak SMOUMOHaNbHOE BO3AENCTBNE NMEET
bonee CTOMKMI 3G EKT U CNOCOBCTBYET NyylemMy NnpoaBmkeHuto bpeHaa [31].

OT TOro, HacKoOMbKO rPaMOTHO M TOYHO pa3paboTaHa KOHUenuus peknamHon kamna-
HWW, 3aBUCUT Bce Byayuiee npoasmxeHne bpenaa. Noatomy co3gaHme pekrnaMHON KoHLUen-
UMK nydlie goBepuTb KomaHae npodpeccnoHanos [32].

Ha cerogHAwHWN aeHb noHMMaHue 6apbepoB [33] ABnNAeTcA nepBbiM LWAroM Ha nyTu
ycnewHoro BHeagpenus MIMK.
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Essence and factors of a communications complex at the enterprise

Abstract. The article discusses the prerequisites for the transition of companies to the concept of integrated
marketing communications, presents modern scientific views on the concept of "integrated marketing commu-
nications". The author justifies the relevance of using an integrated approach to promoting the company's
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products and services based on the characteristics and comparisons of various marketing communications

tools. Marketing communications should be considered from the standpoint of the general theory of communi-

cations, because marketing is just one of the components of communications theory or a form of human com-
munication.

Key words: consumer, company, integrated marketing communications, promotion complex, synergetic ef-

fect, communication impact.
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